“Make Sure Your 
= Reads ALL of 


ublix 


OLICE ORDER BOOKINGS 
STAGGERED 10 PREVENT 
TRAFFIC OBSTRUCTION 


i. Aflaatie with the eo otdenilar excite excitement that only Broadway 
can achieve, New York’s biggest traffic jam today is fighting 
for admission to the four biggest attractions on the street— 
four super-Paramount pictures which soon will play your 
Publix theatre. 
_ Here is the list of attractions that is jamming Broadway 
ad bringing to naught the sensational traffic-control campaign 
ecently inaugurated by Police Commissioner Grover Whalen: 


uard Against Hold-Ups!”? Says Insurance Head 


Opininn 


The Official Voice of Publix 


Publix Theatres Corporation, Paramount Building, New York, Week of February and’ 929 
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READ EDITORIAL 
ON BACK PAGE 
THIS ISSUE. 


On the back page of this 
issue is an editorial inspired 
by a reraark made by Mr. 
Sam Katz during a recent 
cabinet meeting. The thought 
found instant support from 
Messrs.. Dembow, Botsford, 
Chatkin, Feld, Schneider and 
Fitzgibbons. Now if any- 
thing happens, it’s up to you. 
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_ Criterion Theatre 7 ‘e 
eee DIX in “RED- 
” the technicolor mas- 
ece with the most amazing 
cal investiture yet given 
‘ screen production. $2.50 


E WOLF OF WALL 
RET,” with Nancy Carroll 
d George Bancroft, talking 
d singin, 


I g. 
Rivoli Theatre 
y JANNINGS in “Sins of 


1. 


to the Intelligent 


eerecontt all-talker. 


"great are the crowds that 
ned Broadway to see these 
pictures that the police de- 
tt has had to detail special 
of police to. keep the streets 
nd -traffic moving. 

addition, notice was served by 
au horities that in the future, 
ee ously booked super- 
will not be tolerated by the 
ee ckinn., police say, will 
to be staggered to prevent 
¢ congestion. 

e four Paramount pictures 
will be shown first run ex- 
ly in the leading Publix 
in each city, are only the 
nner of another block of six- 
_Paramount pictures now on 
lorizon for theatregoers, so 
police ca i for protection 
nst traffic jams on Broadway 
o be not without justifica- 
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nected with your 


e Broadway situation, however, 
Ie 
BL ely a ey w e 
Pig ssa 
re managers, however, are 
d ake cognizance of the 


; t 
lic " interest that has sponta- 
ously burst forth in these pictures 


he top of all ads, 
ouncements, trailers and posters 
’ a 3 Public meen Pacahaad went 
chance ese pictures from 
(| choice Seats will be at the matinee 
ertormances, and early in the week 
se oho last-minute rush 
ivertis Ag ue to word-of-mouth 


of truth. 
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Two Things Every Publix Showman 
Should Always Keep in Mind! 


Eternal Vigilance On Your Sound Equipment!! 
best show in the world becomes a nerve-racking, 
hideous monstrosity if your equipment is not 
always in perfect order, and if your projectionists 
and men on Observation Post fail to measure up 


minute of the performance. 


Destruction of the Commonplace Manner and Appear- 
ance!! Since the only tenable claim show busi- 
ness has on the attention and purse of the public 
is its ability to transport the patron from the 
commonplace, hum-drum of everyday life into 
the recreation of the make-believe world of ro- 
mance, adventure, thrills, excitement, art, music 
and literature—sell yourself, your staff, your 
theatre, and EVERY ELEMENT of each part of 
your show with that thought in mind. Break up 
routine appearance of ads, posters, house light- 
ing, decorative schemes. 
romanticize in truthful, convincing terms when 
you speak or do or write about anything con- 


whether you personally believe it or not. It is 
all true or you wouldn’t have it to sell. Make up 
your mind that the best of everything in show 
business, including yourself, is in PUBLIX—and 
when you do that it will be easy for-you to prove 
it to the public you expect to patronize you. 

In everything you publicly do, say or write, “put on 
an act” or “show.” Convince the people you talk 
to that what you are doing is fascinating. A 
dull, routine showman is as commonplace as the 
very thing the patron is trying to escape. Such 
a showman unwittingly discourages patronage. 
You don’t have to wear long hair, fake diamonds 
or red vests—but you can use enthusiastic 
language and remain strictly within the bounds 
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The 


Alertness required every 


Enlarge, glorify and 


organization or theatre— 
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Make Sure Your! 
Staff Reads ALL of 
Publix Opinion 
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PARAMOUNT HITS JAM BROADWAY 


* CONSTANT CAUTION ONLY 


WAY T0 


FOIL BANDITS 


The holdup of the Newman 


Theatre, Kansas City, Mo., last 


week by a lone bandit who escaped with nearly $5,000, makes 
a total of four Publix theatres to be robbed of over $15,000 
since the beginning of the year, according to Henry Anderson, 
Manager of the Insurance Department. 


DANNENBERG IS 


NEW MANAGER 
AT TOLEDO 


Sidney Dannenberg, manager of 
the Granada Theatre, San bran- 


cisco, has been appcinted manager | 


of the new Toledo Paramount, 
which opens February 16th, David 
J. Chatkin has announced. Nat 
Holt, who was originally appointed 
to this post, will go to the Granada 
Theatre to replace Dannenberg. 


Holt, who is a Californian, found 
it difficult to leave the State, due 


SIDNEY DANNENBERG 


to illness ‘in his family. He was 
formerly manager of the Granada 
Theatre and is thoroughly conver- 
sant with theatrical conditions on 
the Coast. 

Dannenberg’s appointment caps 
his unusually excellent record in 
Publix theatres. He did good work 
as manager of the Rialto Theatre, 
New York, and later at the Ala- 
bama, Birmingham, before he was 
transferred to his present post at 
the Granada. 
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Come On, Publix!! Let’s Make New Box-Office History!! 


“The Wolf of Wall Street’? Will Do It for Us! 


ts. a box-office “singin’-fool” if you merely run it—but if you SELL IT RIGHT it will be more than that! It’s the love’story 
os why the rich get richer and the poor get children! Love, Money, and George Bancroft! Good Heavens, what More could a 
put in a film???? Sex? Human Interest? Humor? Thrilling speech? Melody? Song-hits? Yes!! THEY PUT ALL 


N, TOO! 
ve got your booking date set far enough in advance!! What more do you want to make you get “hot” for this show?? 
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» ‘The holdup situation is be- 


coming more and more acute,” 
declared Mr. Anderson. “The 
record of our company as to 
safe burglaries and holdups 
has, in the last two or three 
years, improved so greatly 
that in some instances we are 
taking our own risk; that is, 

not carrying out- 


side insurance, 

If you did not | and making a 
ea ro oe substantial sav- 
Insurance De- ing thereby. This 
partment on] means, however, 


precautionary 


that holdups and 
other losses rep- 
re a resent a_ direct 
an0 sbi tar loss to this com- 
Building, New | Pany; just as the 
York, and he | profits represent 
will send you a direct Zain 


one. Be sure all 
splavech -xead | When: we keep our 


measures to pre- 
vent holdups, 
write to Henry 


it. losses down. 
“Most careful 
consideration 
should be given to preventing 


holdups and burglaries as most of 


| these involve considerable danger | 


to life. Proper precautions will not 
only save the company’s money, but 
what is more important, may save 
lives. Let it be stated here, how- 
ever, that this company does not 
expect its employees to imperil 
their lives in any manner to save 
money. The list of precautions 
which has been covered by a bul- 
letin previously issued by the In- 
surance Department will, if carried 
out, go a long way to prevent loss 
of life and money. Almost every 
loss which we have had to date 
might have been avoided had these 
precautions been observed. 


“In the latest occurrence, after 
the box office was closed, the 
cashier and two other employees 
of this theatre were bringing the 
evening’s receipts from the box 
office to the treasurer’s office. A 
man standing nearby shoved them 
in and made them hold up their 
hands, obtaining all the money 
which they were carrying. He then 
forced the treasurer to open the 
safe and deliver the remaining re- 
ceipts, warning them that he had 
an accomplice outside who would: 
shoot them down if they attempted 
to follow. He disappeared in an 
automobile which was waiting out- 
side for him. 

“Just before this, we had an- 

(Continued on page 3) 
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. PUBLIX OPINION, WEEK OF FEBRUARY 2nd, 1929 


MANY STARS “MADE” 
BY THEATRE EMPLOYEES 


Five of the biggest box office names in filmdom were “made” 


by employees of theatres. 
They are: 
PAUL ASH 
CLARA BOW 
ALICE WHITE 
NANCY CARROLL 
RICHARD DIX 


Authority for this statement is 
given by Sam Dembow, Jr., Exec- 
utive Vice-President of Publix the- 
atres, who obtained his informa- 
tion from sales exécutives of the 
producing companies controlling 
the contracts of the stars. 

In every case, the star’s first 
few appearances in film or on the 


stage, were made with the high} 


hopes and fond expectations of the 
director or executive who spon- 
sored their public appearance. But 


as far as the public was concerned | 


in each case the performers were 
merely “unknowns.” 

As “unknowns” these five out- 
standing stars were “discovered” 


by theatre employees who detected | 


genius and drawing power. And 


being “discovered” the performers | 


got the benefit of active building- 
up of their names by the “discov- 
erers.” In the case of the five 
stars named, so many theatre em- 


ployees made the “discovery” that | 
discovery - announcement, | 


their 
coupled with the ability of the 


“unknown,” made stardom certain | 


and brought five big box office 
names from obscurity into the in- 
dustry. 

“Casual inquiry reveals that 
nearly any star you care to mention 
was ‘made’ in similar fashion,” de- 
clares Mr. Dembow. 


“Just because a certain star is | 


billed as the outstanding star of 


any production or film is no excuse | 


| SELL THESE! CATCH CROWDS LIKE ’EM!! 


to conclude that the attraction does 
not also possess other potential 
stars. The public dearly loves to be 
let in on secrets. If you announce 
that you think the little chorus 


gir’ on the end of the line seems || 


to have dramatic potentialities, the 
public will watch closely, and en- 
courage a demonstration. And 


then the public, proud of its own || 
i write to Sam Palmer, Home Office Publicity Dept. 


discernment, adopts a new protege 

to quickly idolize into stardom. 
“For this reason, as showmen, 

we are on the right treck when we 


enthusiastically ‘get behind’ every | 
‘name’ that is given us to sell to | 


the public, whether it be stage or 
screen star, musician, director, 


author or producer. And in addi-{ 


tion to this, the constant search of 
our shows for ‘undiscovered’ stars, 
and publicly proclaiming them, is 
one of the healthiest things any 
showman of high or low degree can 


do for the industry that gives him | 


his living. Particularly is this true 
of ‘names’ and persons on the Pub- 


lix and Paramount roll. If they’re | 


good—or look like they’re going to 
develop—we’ve either got them al- 


ready, or we want them and will | 


have them for our theatre patrons.” 


aC 


ANOTHER HIT! 


or 
i From all indications, “YO 


TE AMO MEANS I LOVE 
YOU,” theme tune of “The 


hit, which will rival that of 
“Ramona.” It is sung by 
the popular star, Lupe Valez, 
who has sung in many pic- 
tures with marked success. 
Miss Valez also sings ‘MI 
AMADO” in this picture. 
Both of these songs are pub- 
lished by the Famous Music 
Corporation. 
Get behind these two songs 
and boost them! 


, 


4 
Wolf Seng,” will be a terrific 


~) 


MOVIES NOW 
| BEYOND ALL 
IDLE ABUSE 


“The wee Be of another happy 
}and successful milestone in the his- 
|tory of the ‘Paramount Pep Club’ 
| Seems a most appropriate occasion 


for all of us to indulge in a mo- 


tionably will 

his chee s make it all the 
isa 

reprint frase the 4 ee pleasant for 

Home Office | US to interpret 

Rte Club” = what the future 

nu magazine. : e 

Read it! Take | 20lds in store for 


eut some of the | US,” declares Sam 
president 


meaty para-| Katz, 
graphs and/ of Publix the- 


work them into 


i 


an INSTITU- | atres, in an arti- 
TIONAL SUN- | cle in the eurrent 


wer tect year book of the 


your theatre and | Home Office “Pep 
oo men and] Club.” 

ideals that make a“ 
Publix theatres eg rec eee t 
and Paramount | Years, you doubt- 


Pictures lead | less have noted 
ae to the that the old- 
a desta 
cebdiear oe a — fashioned an d 
every hand, for | popular question, 
abet zany te" ‘What's Wrong 
“Jarnegan’”’ di ie 88 
|| ten years ago, if With the Mov- 
he ever did live. | ies’ has lost its 
annoying force. 
And with dimin- 
|ishing embarrassment to those of 
us who earn our livelihood from the 
‘industry, came gradual conscious- 
|ness that there is nothing the mat- 
ter with the movies. Instead, the 


very much all right—that they’re 
improving in such great leaps and 
bounds they tax the imagination of 
|such critics as would detract from 
them and from all of us. 

“This condition has 


brought 


ment of retrospection that unques-° 


facts have disclosed the movies as} 


POLAR GREETINGS! 


ever increasing security into an in-| and replaced the chaos of tempera- 
dustry which many of us remem-| ment, ignorance, experiment and 
ber as full of heartaches and head-/| suspicion. : : 
aches. Order has come out of | “The happy and improving con- 
chaos. Sanity has now been with| dition the industry finds itself in 
us for a number of years. Jokes/ today unquestionably is due in its 
and the sneers that might once|largest measure to Mr. Adolph 
have had a grain of truth, a decade! Zukor, and all of you as his col- 
ago, no longer contain the slightest | leagues in the Paramount organi- 
shade of reality to make them|zation. Paramount pioneered with} 
plausible. ideals and straight thinking, backed 
“For those of us who do an hon-| up by vigorous, courageous action. 
est job, there is now definite and} Our ‘Paramount Pep. Club’ is a 
safe progress, because the public|constructive, spontaneous _institu-| 
now .enjoys and has confidence in|tion no other organization can | 
four ability to serve them with| boast. The spirit of loyalty and 
recreation. I am convinced this| progress it diffuses offers the best 
| program is more certain today in| proof in the world that there is| 
| the motion picture industry, than| nothing wrong with the movies. 
|in any other industry, because of| “Year by year the ‘Paramount 
its present firm foundation and/ Pep Club’ reaches new heights in 
| Stability, as well as because of its|its importance to Paramount pic- 
|unlimited number of specialized| tures and to Publix theatres. _ By 
| fields. | $0 doing, it provides an inspiration 
“Our jobs are safe, and getting| that the whole industry applauds 
| better, if we do them with all our! and follows. While the industry is 
heart and soul. The insecurity that} doing that, the theatregoers, who 
|}onece endangered a good job well! are the final judges of our efforts, 
|done, no longer exists. That in-|can only exclaim, ‘The Movies Are 
|security departed when organized, | All Right!—and so are those who 
‘straight thinking brought sanity, | give them to us!’” 
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| “Police!” when Publix broke 
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; to help police. Did you plant 
sell tackets for you when. you 


Wall Street,” and “Sins of F. 
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Policé Commissioner Grover Whalen, in throes of trafic-pains, yelled bloody murder and 


four premieres on Broadway. “Redskin,” “Interference,” “Wolf of ; 
athers” blocked trafic on four parts of Broadway, and ushers had 
the story A. M. Botsford sent you about tt? Do it and it will help ; 
play these pictures. If you want these photos, or a mat of this cut, 
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PAUL SPOR 
IN TOLED 
FEBRUAR 
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The Best Dressed Man In 
Town Works In Your 
| Theatre!!! 


He’s Your Stage-band Leader! Or Your Organist! Or One of the 
Male Stars of the Movies! ; 


How the flappers ogle him! How they watch and whisper! 
And they drag their boy friend along to “wise-him-up” on how to dress-to-kill! 
Ma drags Pa along too, for the same reason! 


Is this “best dressed man in town” a HOT BOX OFFICE BET 
for your theatre???2? 


Will dozens of merchants in your town fight and plead for permis- 
sion to use his picture and billing in their BIG ads, showing the kind of 
necktie or shoes, or hose, or shirts or collars, or hat THEY SELL ??2?2? 


Will the newspapers make whoopee because you promoted extra ad business for 
them???? 


Will a leading newspaper GRAB a weekly art-feature column written “by him” if‘they got 
it gratiss Would the newspaper promotion ‘manager use him on billboards, window cards? Would 


the store-keepers be glad to make him a permanent weekly-change window display feature???? 


DON’T ASK US!!! 


BUT--- 


ASK MR. WOBBER!! | 


WE’RE PREJUDICED!!! 


ASK MR. DOWLER!! 


ASK MR. BOTSFORD!! ASK MR. FELD!! 


ASK MR. CHATKIN!: ASK MR. FITZGIBBONS!! 


ASK MR. SCHNEIDER!! ASK HARRY DAVID!! 


If you’re ‘convinced, Tush over to your nearest strong-minded editor, and if you like him real 
well, tell him you'll GIVE him the “BEST DRESSED MAN” feature FREE every week. If you 


‘don’t like him, charge him $10 for each installment! 


A few weeks of proper build-up and your local “front-boy” will be the hot-papa of your town, 
and one sure-fire exploitation stunt that keeps getting bigger and better at no expense or effort. 
In fact he'll get so “hot” inthe public eye, you can use him to project exploitation of other things 


in your theatre! 


All you have to ie is sell this idea to the Editor and Business Manager of your leading news- 
paper. They'll see its value as an ad business getter and as a news feature and will assign a reporter 
to write the feature article and story, every week. 


Where can the reporter get the dope on styles-fur-men??? 


That’s easy. Send to Kelcey Allen, care of Fairchild’s. Publications, 8 East 18th 
Street, New York City, and ask him to mail “MEN’S WEAR” to you. It’s the weekly 
magazine that the haberdashers, clothiers, etc., regard in the same light that you hold 
“Variety” and “Publix Opinion.” 


Just snatch a few handsful of facts out of it each week and re-write ’em into a 


~ column for your bandleader or organist to sign his name to. And the newspaper will 


have its staff artist copy all the magazine sketches and photos of styles and draw ’em 


as worn by your wonder-boy. 


The first two theatre managers who send in samples of this idea actually 
registered in print will get a heck of a swell prize from A, M. Botsford, 
Director of Advertising and Publicity, and YOUR Editor. Send the stuff to 


-*PUBLIX OPINION.” 
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PROGRESS SLOW 
BUT SURE IS 
BEST RULE 


Discussing possibilities for the 
future of Publix and the future of 
its man-power, Sam Dembow, Jr. 
Vice-President Executive, recently 
gave an interesting discourse on 
the matter for the benefit of several 
junior executives, 


“It is geaerally conceded that all 
Success is growth,” declared Mr. 
Dembow. “Success never occurs 
suddenly. It is always a steady 
and gradual process. 

“Growth, biologists tell us, is 
merely the progress and develop- 
ment of each individual cell which 
makes up an organism. It is only 
when every component unit in the 
intricate network of cells thrives 
that the entire organism can flour- 
ish. Otherwise, it must wilt and 
die. 

“The success and growth of our 
organization can be attributed, in 
a large measure, to the realization 
and application of this basic prin- 
ciple. Publix knows that a chain 
is only as strong as its weakest 
link; that a caravan can travel only 
as fast as its slowest camel. For this 
reason, it is upon strengthening 
every link in the chain and height- 
ening the efficiency of every mem- 
ber of the caravan that the energies 
of Publix have been and, in the fu- 
ture, will continue to be concen- 
trated by providing opportunities 
for advancement and development 
to every member of its personnel. 

“This, we have done in various 
ways. We have encouraged the 
formation of classes in the different 
theatres so that the members of 
the service staff might ground 
themselves in the rudiments of the- 
atre management. We have estab- 
lished a managers’ school at the 
Home Office. We have insisted that 
all our employees studiously read 
every issue of Publix Opinion in 
order that they might profit by the 
ideas and achievements of more 
experienced men. 

“To cap all this, we have consist- 
ently striven to make all promotions 
from within our own ranks. All 
our executives have instructions to 
be constantly on the watch for 
character, ability and special apti- 
tude in the men under their juris- 
diction with a view of possible pro- 
motion. 

“A survey of some of our execu- 
tives conclusively proves the ef- 
ficacy of our plan. Chester L. 
Stoddard, who was recently taken 
into the president’s cabinet as 
Chief of Personnel, started as an 
usher in the Tivoli Theatre, Chi- 
cago, three years ago. Manager 
L. A. Shead of the Rivoli Theatre 
was an usher at the Riviera, Chi- 
cago, five years ago. 


“In the Publix-Balaban & Katz 
theatres, Chicago, Managers C. 
Brandt, R. C. Bruder, E. E. O’Don- 
nell and H. Potter all started as 
ushers, not to speak of numerous 
assistant managers. Harry Hardy, 
now District Manager for Publ 
at Charleston, started as district 
booker. There are hundreds of 
similar cases in Publix. 


-“This policy of promoting from 
the ranks wherever possible and 
of lending every possible assistance 
toward the bettermént of our em-. 
ployees is motivated, not by senti- 
ment, but by sound business prin- 
ciples. For we are convinced that 
in cementing a feeling of loyalty 
and cooperation between ourselves 
and ovr employees, we are follow- 
ing the shortest and surest path to 
mutual success.” 
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BOSTON USHER’S EXPERT SALES 
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Arthur Mirkin, Assistant Chief Usher in Publix Scollay Square Theatre, plans and executes real selling feat as evidence th 
idea in Publix Theatres is practical and valuable policy. NOTE THAT HE GOT THE GOVERNOR OF MASSACHUSETTS 


to one stunt, And all the publicity he got for ONE act, is more than many WHOLE SHOWS get. 


i BY CHIEFS 


PUBLIX OPINION points with 
organizational pride to an adjoin- 
ing column, where a photo-layout 
reveals the advertising and_ pub- 
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licity campaign conceived and exe- . cone Gaeta et =e “ 
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Square Theatre, Boston. The usher we, ER ee ’ They 
° : cae ~~ = 
is entitled to the salute every exec- eo ean Gee Se 
utive in Publix asks us to give Re at 
“pe pe oe Seawt eee ke . 
and he is hereby given it. ce ee 
The campaign, sent to PUBLIX . cons Sk ene 
. . Re Lamotte hid 
OPINION by District Manager wo <a 
Edw. A. Zorn, was intelligently Soe 


planned and effectively executed, 
by Arthur Mirken, assistant chief 
usher. 

A glance at the ten pages con- 
tained in the layout will give one 
an idea of the magnitude of the 
job he did. 

The Scollay Square Theatre is 
ONE Publix Theatre operating on 
the policy of having its staff 
“rotate jobs,” which accounts for 
the zeal and interest shown in 
every department of that theatre, 
The idea of “job rotation,” first 
successfully inaugurated by Man- 
ager Powell, m Bath Me., was en- 
thusiastically endorsed, and dis- 
cussed at length by Mr. David J. 
Chatkin, General Director of The- 
atre Management, in the last issue 
of PUBLIX OPINION. 

It is generally believed in the 


Home Office Executive Cabinet that | 


the kind of man-power Publix needs 
will be found only through the 
widespread adoption of the “job 
rotation” idea, with every man 
anxiously playing the role of tutor 
to the man in the job below him. 
These stories and stunts were 
executed for just one act on a pro- 
gram. The campaign got a lot of 
extra money for the theatre which 
would not otherwise have been re- 
ceived. 


TALKIE FILM 


“SEEN” BY BLIND 


A genuine news story which had 
no difficulty in finding a prominent 
place in the local papers with pic- 
tures was engineered by Jack 
Chalman, Publicity Director of the 
Howard Theatre, Atlanta, Ga., 
when he invited the local coroner, 
who is a blind man, to attend the 
preview of the all-talking picture, 
“The Home Towners,” with Richard 
Bennett in the leading role. 


Under the headline of “Coroner 
‘Sees’ Film,” the story went on to 
say how eternal darkness, that 
once effectively barred the blind 
from enjoying the silent drama, 
has now been pierced by the sound 
pictures. The preview at the How- 
ard was gone into in detail, explain- 
ing the effects which the various 
parts of the picture had upon the 
blind coroner. 

The blind man, it appears, at- 
tentively listened to the comic dia- 
logue and, at the funniest sallies 
of the players, his laugh rang out 
with the others in the audience. If 
he missed a single detail of the 
plot, he didn’t seem to show it. 


That sense which an audience has 
at the ending of a play seemed to 
be even more acute with the blind 
man who explained it by saying 
he had only one of the senses to 
use in getting every detail, while 
others were forced to divide their 
intensity between their eyes and 
their ears. 

The story ended with the con- 
clusion that the “gates are down 
for blind people—which, after all, 
is the greatest thing that could 
have come out of the talking pic- 
ture invention.” 
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BAIN AT THE ALABAMA 


Jack Bain, of the Riviera Thea- 
tre, Waterloo, Iowa, opened 
stage band leader at, the Alabama 
Theatre, Birmingham, on Jan. 28. 
Maurice Lawrence, of the Music 
Department, was in Birmingham at 
the time to work with Bain in 
reparation of his opening. 
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LOWE TO ATLANTA 


Louis Lowe, assistant to Charles 
Davis in the Indiana Theatre, In- 
dianapolis, opened as band leader 
at the Howard Theatre, Atlanta, on 
January 28. Lowe, who is an ex- 
cellent banjo player, presents a 
fine appearance and is endowed 
with an engaging personality, will 


| be known as Lou Lowry. 
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LEGION PARADE 
FILLS THEATRE 
FOR WAR FILM 


When “Behind the German Lines” 
played at the Publix Hippodrome 
Theatre, Miami, Fla, Manager 
R. M. Swanson got the local Amer- 
ican Legion Drum and Bugle Corps 
to parade through the principal 
streets of the town with huge ban- 
ners giving the name of the pic- 


.| ture and the theatre where it was 


playing. 

The boys finally stopped in front 
of the theatre, where they played 
for ten minutes, causing a crowd 
to collect which blocked the traffic 
in the vicinity of the theatre. Then 
the entire corps filed into the thea- 
tre, bringing in with them a great 
gathering of people that otherwise 
would never have been sold, in the 
opinion of Manager Swanson. 


The theatre was effectively deco- 
rated with flags, banners and pic- 
tures, creating the impression that 
an official picture of war scenes 
| was being shown, 
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ERSONALITY 
CLICKS AT 
BOX OFFICE 


By GEORGE C. WALSH 
District Manager of New York 


One who has the advantage of vis- 
ing various theatres throughout a 
istrict has the opportunity of see- 
ig and feeling the atmosphere in 

theatre. Some theatres radiate 

welcome while others are cold 
mmereia) propositions. In my 
xperience the theatre that radi- 
tes a weleome is usually a profit- 
ble investment, while the cold 
ommereial proposition is not so 
rofitable. The manager of each 
reatre is trusted with a great re- 
sonsibility. and is a trustee of a 
wge investment. If he is prop-| 
dy handling this investment he 
it more than his phys- : 
and must realize the 
ersonality. 

es personality as 
aracter of a person 
from a thing. A 
estate, his health, 
but he is still the 
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your theatre and the 
our programs this en- 
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staff and particularly 
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show you have at your 
week. The necessary 
make this possible 
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Russia Star Again in U. S. 


EODOR CHALIAPIN, now $5,000-a-night international opera star, 
and Boris Morros, General Director of Musie for Publix Theatres, 


meet again on Broadway for the first time since both found new fame 
and fortune in America after losing their all together during the revo- 


lution in 1919. 
was star of the Russian Imperial opera 


and Mr. 
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“SMOKES” BOOST SHOWS 


; . A week prior to the opening of 


Dolores del Rio in “Revenge” at 
the Riviera Theatre, Waterloo, 
Iowa, Manager H. B. Grove em- 
ployed an attractive young lady, 
dressed in a gypsy costume such as 
Miss del Rio wears in the film, to 
hand out cigarettes to the men 
leaving the theatre. The packages 
of cigarettes had been opened and 
each one distributed bore an adver- 
tising message to the effect that 
Dolores del Rio was the star of 
“Revenge,” to be shown at that 


theatre next week. : 


were court favorites. 
American as an impoverished immigrant 
three years ago, but found in Publix thea- 
tres his opportunity to win the heights 
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SUNDAY MOVIES WIN 


With nearly 25 per cent. margin 
to spare, the citizens of Lakeland, 
Fla., voted for Sunday movies 
which have been denied them for 
nearly twenty years. 


$1,000 EACH FOR 
BOXES AT FLORIDA 
THEATRE 


Society folk at ‘at Palm Beach, Fla., 
have again bought up all of the 
boxes at the Paramount Theatre, 
paying $1,000 for each, for the 
sixty-day season, during which 
they will see eight shows. There 
are ten seats in each box; and 
twenty-five boxes available. 


WHO'S WHO IN DE LUXE HOUSES 


(Corrected to January 15, 1929) 
DE LUXE MANAGERS AND PUBLICITY MEN 


City ‘Theatre 
New Haven Olympia 
Boston Meuopolitan 
New York Paramount 
Brooklyn Paramount 

*Washington Loew’s Palace 

*Baltimore Loew’s Century 

*Pittsburgh Loew’s Penn 

Layoff 
Rochester Eastman 
Buffalo Shea’s Buffalo 
Toledo Paramount_ 
Detroit Michigan 

*Columbus Loew’s Ohio 

*Cleveland Loew’s State 
Indianapolis Indiana 
St. Louis Ambassador 
Chicago Tivoli 
Chicago Uptown 

Layoff 
Minneapolis Minnesota 
Layoff 
Los a sacles Paramount 
San Francisco Granada 
Portland Portland 
Seattle Seattle 
Layoff 
Denver Denver 
Omaha Riviera 
Des Moines Capitol 
Dallas Palace 
San Antonio Texas _ 
Houston Metropolitan 
New Orleans Saenger 


* Loew Houses 


‘Geo. Trendle 


House Mer. Adv. Mgr... — 
Geo. Laby Wallace Allen 
S. Barutio Harry Royster 
E. T. Leaper Ralph Stitt 
J.C. McCurdy Lou Goldberg 
Colby Harrison Sam Rubin 
H.P.Kingsmore Junior 
McGeehan 
Livingston LanningM. C. Lewis 


M. J. Murphy Eugene Curtis 
Vincent McFaul C. B. Taylor 
Sidney Dannenberg J ack Jackson 
Oscar Doob 


E. J. Melniker Chas. Winston 
W.A. Haynes M. A. Malaney 
Joe Fraser Geo. Tyson 
Chas. Skouras T. Sargent 
John Balaban W. K. Hollander 
John Balaban W. K. Hollander 
M. A. Pennock Frank Cassidy 
Gus Eysell Ed Olmstead 
Nat Holt Chas. Kurtzman 
Chas. Pincus Frank Whitbeck 
Robt. Blair Robt. Blair 

A. M. Baker Jack Shelley 
Raymond Jones Ted Emerson 
Nate Frudenfeld Nate Frudenfeld 
Ernest Morrison Jack Williams 
Wm. O’Hare R. E. Armstrong 
Emil Bernstecker Jack Chalman 
Coates Maurice Barr 


INSIDE STUFF ABOUT THE 
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Co-Stars in Glory of Old 


NEW PARAMOUNT PICTURES 


By ARCH REEVE 


“Innocents of Paris” is well un- 
der way and early rushes look very 
promising. There is lots of news 
about the production. Sylvia 
Beecher, of the stage, is the lead- 
ing-woman. The rest-of the cast 
includes strong support. It has 
George Fawcett and his wife as 
Chevalier’s parents, Margaret Liv- 
ingston, Jack Luden, Russell Simp- 
son, John Miljan, the Warner 
Bros. featured player, Johnnie 
Morris and a great little kid actor 
named Davie Durand. Chevalier 
looks immense in his role of the 
Parisian second-hand man who be- 
comes a stage favorite. According 
te the present set-up he will sing 
eight songs—five original ones and 
three of his old favorites. The 
theme song, I believe, is called 
“Louise,” and was written by 
Whiting and Robin, the Famous 
Music Company team who are 
working here at the studio. An- 
other bit of news is that George 
Marion, Jr., has just returned from 
his European vacation and has 
been assigned to write the titles of 
the silent version of the picture. 
Chevalier is making a fine impres- 
sion around the lot, and under 
Richard Wallace’s direction should 
come out with a picture that is suc- 
cessful. 


“Tong War” will be released 
under the title of “Chinatown 
Nights.” This is the one hundred 
per cent. dialogue production di- 
rected by William Wellman, co- 
featuring Wallace Beery and Flor- 
ence Vidor. There’s a silent ver- 
sion, too, of course. 

The new Emil Jannings picture, 
tentatively entitled “A Tale of the 
Alps,” is now definitely set as “Be- 
trayal.” Lewis Milestone is direct- 
ing. In the cast are Gary Cooper 
and Esther Ralston. 


I was talking today to a promi- 
nent New York stage director who 
is now in Hollywood. He said: 
“T’ll break down and admit that 
I’m a pretty good stage director. 
‘But Ill also say that I know a bet- 
ter man than myself when I see 
one or see his work. And I can 
tell you that it is generally con- 
ceded that John Cromwell, now di- 


recting pictures for you, is one of 
the three best stage directors on 
Broadway.” Cromwell, having 
acted in “The Dummy,” is now di- 
recting Buddy Rogers, Nancy Car- 
roll, and an all-star cast in “Close 
Harmony.” Reports which come to 
me seem to indicate that he is du- 
plicating his stage success. - It is 
too early to say that Cromwell is 
an outstanding director; I can only 
tell you the rumors I hear. Any- 
way, “Close Harmony” can’t help 
being an interesting and colorful 
picture. There are three other 
good parts—a song-and-dance team 
played by Jack Oakie and Skeets 
Gallagher, and a theatre manager 
played by a comic new to pictures, 
Harry Green. I watched a scene 
being made today, and if there is 
nothing else in the picture, that 
one scene ought to sell it. In it, 
Buddy was making his debut as 
leader of a stage band in a picture 
house, and it was going badly. So, 
he peps up the outfit by playing in 
turn the trumpet, the bass horn, 
the drums, the piano and the trom- 
bone, and sings the chorus of a 
song for good measure. Wrens 
on the set had wide smiles when 
the scene was finished. 


One of the Paramount all-talking 
pictures which will be released in 
the early summer will be “The 
Studio Murder Mystery.” The story 
has run serially in Photoplay Mag- 
azine, and has caused wide com- 
ment. A cast of real strength is 
now being assembled, and Frank 
Tuttle will direct. 


Baclanova, fiery Russian dra- 
matic actress, has been a sensation 
since she started in pictures less 
than a year ago. And now she gets 
a picture made to order. Listen to 
this title: “A Woman Who Needed 
Killing.’ Needless to say, Bacla- 
nova plays the title role, of the 
wife who ruins the life of her hus- 
band’s brother. Clive Brook - will 
play the husband, and Neil Hamil- 
ton is cast as the younger brother. 
Rowland V. Lee, who did such a 
masterful piece of direction on 
“The Wolf of Wall Street,” will 
direct. It will be all- dialogue. 


Just a line to tip you off to two 
more coming attractions. When 
Buddy Rogers finishes in “Close 
Harmony,” he will start work in a 
picture called “Young Sinners.” 
Within a week,. Moran and Mack, 
“The Two Black Crows,” will ar- 
rive here from New York to start 
preparations for their first Para- 
mount all-talking feature comedy. 


INVITES BLIND 
CLUB TO SEE 
PICTURE 


Manager M. A. Baker, of the 
Publix-Colfax Theatre, South Bend, 
Ind., wanted the Optimist Club of 
South Bend, a club of sixteen per- 
sons composed of none but those 
who are blind, to witness the per- 
formance of “The Lights of New 
York.” He used the stunt as a 
good-will thing and publicity affair, 
having the critics of both newspa- 
pers sit with the members and get 
their reaction, thereby getting a 
couple of human interest stories. 

He later received a letter of 
thanks from this club. The letter 
differs from the ordinary letter in 
that it is written on a machine for 
the use of the blind in the Braille 
method. Manager Baker used this 
for a story and pointed to the fact 
that the letter is on display in the 
lobby of the theatre. 


STORK VISITS PUBLIX 


District Manager Charles E. Sa- 
seen, of Oklahoma, advises that a 
little girl, Patricia Ann, was born 
to Mr. and Mrs. Adna M. Avery on 
December 22, 1928. Mr. Avery 
has been transferred from McAles- 
ter, Oklahoma, to the Criterion | 
Theatre, Enid, Oklahoma. 
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TIE-UPS? 


A supply of attractive 
“Paramount” ties has been 
imported by the Foreign De- 
partment from France for 
distribution among these of 
the Paramount-Publix family 
who might be desirous of 
adorning their shirt fronts 
with them. 

The tie is made of blue 
sik with the Paramount 
trade mark—the mountain 
peak surrounded by a circle 
of stars—neatly interwoven 
in gold. They are made in 
France by J. C. d’Ahetze, 12 
Arcade Champs Elysees, and 
are imported by the Foreign 
Department at a landed cost 
of $2.50 apiece. It is at this 
price that the ties can be 
supplied inasmuch as the 
Foreign Department has no 
desire to make any profit, 
being interested merely in 
giving circulation to the ties. 

All those who want ties 
can obtain them by writing 
directly to Albert Deane, 
care Foreign Department, 
Paramount - Famous fidine 
Corp., Paramount Buildi 
New York, enclosing check 
for $2.50 per tie. 
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TAYLOR’S BUFFALO STUNT IS ae € HIT 
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FREE FULL PAGE AD IN 


BUFFALO SEI 
REPEATS BY 


ZED FOR 92 
N.Y. JOURNAL 


Charles Taylor, one of the most Bure eapenroad sales-managers 
the de luxe theatres in Publix can boast, obtained a smashing, 
ticket-selling, FREE full-page ad in the Buffalo (N. Y.) 
Times on the occasion of the Ted Lewis stage-show. An 


invitation is extended herewith to¢ 
every one in Publix to go out and 
match it. Hundreds of free window 
displays go with this stunt, and 
NO PASSES are involved. 

PUBLIX OPINION is glad to re- 
produce it, because it can be done 
OFTEN with numerous of our unit 
shows, stars, acts, or synchronized 
pictures. In fact, the original of 
the page shown in this issue, was 
turned over by your editor to the 
advertising manager of the New 
York Journal} with the suggestion 
that a schedule of 52 “every Mon- 
day” pages be worked out by) 
photographing the stage band 
leader and stars of the New York 
and Brooklyn Paramount Theatres, 
for four or five different industries 
—a radio distributor, a talking 
machine and record distributor, a 
piano distributor, an ice cream dis- 
tributor, a wholesale grocer, etc. 
The photos, of course, would show 
the familiar stars grouped about 
the product of the advertiser. The 
argument that puts the idea across 
is that, in addition to the cireula- 
tion of the newspaper, the space- 
buyer gets the intense interest of | 
the 100,000 or more weekly patrons | 
of each theatre, plus a most un- 
usual endorsement “eye-catching 
ad”—AT NO EXTRA COST above 
the usual space rate. 

The newspaper is glad to get an 
exclusive extra paid page ad every 
week, so they’re willing to do ail 
the work on it, and lay out the 
page in a manner that will compen- 
sate you for the valuable idea and 
the valuable use of the prestige of 
your multi-million dollar theatre, 
organization and show. 

The theatre pays NO part of the 
cost of the page. The wholesaler 
or distributor pays half, and the 
retailers club together in defraying 
the remainder of the cost. The 
New York Journal plans to sell this 
idea ONCE to cover 52 issues and 
four industries,. and has turned its 
whole space sales organization over 
to the fulfillment of the plan. So 
if you want to clip this out and 
take it over to the business man- 
ager of your leading neiisetiegs 
rest assured that YOU ARE. DO-} 
ING HIM A FAVOR, and at the 
same time getting a FREE full 
page ad every week on your show. 
Don’t let him sell you the idea that 


YOU ought to go out and sell this. 
If he tells you that, then take the | 
idea to the opposition paper. And 
if the layouts don’t guarantee you 
the ticket selling punch that. Mr: | 
Taylor easily obtained, then 
DON’T GIVE HIM AN OPPOR- 
TUNITY TO SPOIL A SURE- 
FIRE IDEA. 

You’re offering the newspaper 
something enormously valuable and 
easily salable. GET SOMETHING 
OUT OF IT FOR YOUR THE- 
ATRE IN THE FORM OF TICKET 
SELLING COPY, LIKE CHARLES 
TAYLOR DID! 

Publix Opinion would like to 
send a memorandum to the Home 
Office Executive Cabinet Meeting, 
listing the names of Publix The- 
atres that get this stunt success- 
fully consummated within the next 
six weeks. ; 


HERB HAYMAN HEADS 
THEME MUSIC 
SALES 


Mr. Herb Hayman has been .ap- 
pointed to take charge of the 
Theme Music Sales Department. 
All correspondence relative to 
theme music should be addressed 
to him 


“WOLF SONG” 
THEME TUNE 
HIT QUALITY 


The main theme song in—the 
Paramount picture, “THE WOLF 
SONG,” is “Yo Te Amo Means I 
Love You,” by Theodore Whiting 
and Alfred Bryan, published by 
Famous Music Corp. 

The secondary motif in the same 
picture is “Mi Amado,” by Lewis 
& Young and Harry Warren, also 
published by Famous Music Corp. 
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Every week our re- 
ports reveal the fact that 
shows which register 
box-office knockouts in 
some towns, flop dismal- 
ly in others! 
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Maybe the difference is 
in SALES APPEAL to 
the Public. 


Do you just blindly fol- 
low custom, or what the 
other fellow does? Or do 
you take custom and the 
other fellow for granted, 
at a glance, and then fig- 
ure out a sales-plan that 
you KNOW will get the 


business for you? | 


Somer 
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GYP-ARTIST USES 
PUBLIX AS FRONT 


Warning is hereby given to 
everyone to look out for a short, 
stocky, swarthy man of German 


laccent, who operates under the 


name of Richard Burton, or Bach, 
and claims to be a Publix organist 
en route to a new assignment. He 
has cashed at least one $250 worth- 
less check on the representation, 
and others may also turn up later. 
The Feist Music Company of 
Minneapolis was the victim. 

A few weeks ago a similar com- 
plaint was made by Morris Press, 
Executive of Paramount’s music 
department, who discovered that a 
swindler was defrauding Publix 
employees by using Mr. Press’ 
name as a means of introduction. 

Anyone who cashes a check for 

a stranger has no sympathy due, 
but it would be well if thieves who 
besmirch the Publix name could be 
caught and jailed. 


STAGE SHOWS FOR 
SOUTHERN HOUSES 


Starting February 4th, Publix 
Theatres at Chattanooga, Knox- 
ville and Charlotte, S. C., will get 
the stage shows from the Keith- 
Georgia vaudeville theatre. The 
Alabama, Birmingham, will return 
to the stage band policy, with local 
acts augmented by vaudeville 
headliners, 
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Shea’s Buffalo NOW! 


features 


Now Appearing in a Motion Picture 


And—On the Screen: The Dramatic Sensation of the New Season! 


?‘THE CASE OF LENA SMITH”: 


Directed By Von Sternberg, Maker of “Underworld” and Starring 
Esther Ralston and James Hall. Now the Talk of the Nation! 


Celebrating Our Third Anniversary with the Show of Shows! 


TED LEWIS (Himself) and His Merry Musical Clowns 


In Ted’s Own Dazzling, Melodious, Beauty-Packed Revue—The Highest-Salaried Entertainers 


Theater 
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rez 21 Palace” presents 
irely changed face—the 


many improve- 
entirely new front, 
U ding proper, mar- 


before there had been 
‘lobby, there is now 
by with adjoining 
eway, beautified 
lay frames and 
The motif of 


- of the theatre en- 
d—new and gorgeous 
d tapestries, new 
new decorative 
ew lighting equip- 
all new seats, 
maroon plush and 
3 new carpet cover- 
eatre; a new Major 
‘equipment; a sound 
r stand, running the 
ridth of the theatre, to 
fanaous noises from 
3; new organ console 
numerous other 
s, all tending to 


advance campaign 
grand opening of 
lace, and cinched a 


! x 28 three color 
nd territory. 
ulatory— 


atulatory 


entertainment, and holding throughout this 
ledged leadership in amusements in Dallas, 


PUBLIX OPINION, WEEK OF FEBRUARY 2nd, 1929 : a 


name of “Greater Palace,” after a period of 


FRANK CAMBRIA 


DOUBLES FOR 
A.J. BALABAN 


Frank Cambria, General Art 
Director for Publix, will take the 
place of A. J. Balaban when the 
latter leaves for his vacation on 
the Coast. Cambria, who is one 
of the founders of the present pic- 
ture house stage policy, put his 
own policy of disregarding stage 
band units in favor of straight 
presentation into the Chicago the- 
atre last week. 

In addition to supervising produc- 
tions and taking over Mr. Bala- 
ban’s special attraction work, Cam- 
bria will direct all Publix building 
construction. His last work along 


these lines was supervising the in-’ 


terior decorations of the beautiful 
Brooklyn-Paramount Theatre. 


5,000. rotogravures on “Abie’s 
Trish Rose” distributed in hotels 
and cars parked on streets, with 
congratulatory ads 
chants paying for cost. 

5,000 small heralds in. doors of 
hotel rooms and at luncheon 
clubs. 

Special lobby displays one and 
two weeks in advance. 

Trailers one and two weeks ad- 
vance, playing up progress of 
Gredter Palace and Greater 
Dallas. 

Special newspaper campaign in 
ten adjoining towns, including 
stories and ads. Each of. these 
towns, and intermediate 
junctions, billed with out of door 
‘campaign, tying up selling. 

Billy Muth Organ Club. or- 
ganized as special feature of 
Greater Palace. 

High School nights every 
Friday inaugurated, with news- 
paper publicity. and school an- 
nouncements. 

Banners at each end of’two city 
viaducts, over which more than 
25,000 cars pass daily, reading— 
“START SAYING ‘GREATER 
PALACH’ GRAND OPENING 
SATURDAY, JANUARY 12.” 

Saturday bargain matinee price 
of 35¢ before 1 p. m. started, and 
exploited with stories, ads, 
sereen, lobby, and posting. 

Original organ solo by Muth 
currently, called “Greater Palace” 
in which he brought to the at- 
temtion of the patrons the various 
new features of the theatre, in 
song, with photos of the theatre 
in background. 

Congratulatory telegrams from 
Paramount stars, used in news-~ 
paper stories, and in lobby 
display. 

200 block inserts in downtown 
and community center locations. 

Displays — art — in leading 
hotels. 

Various stunts were worked out 
on the opening, and the entire 
campaign went through perfectly 
on schedule, with one of the largest 


| Saturday crowds the theatre has 


ever experienced waiting for the 
box office to open on Saturday 


;|}morning. They were lined three 


deep for an entire block, and the 
house was entirely filled twenty- 
five minutes after the opening. 
The Dallas newspapers have ac- 
cepted the name “Greater Palace,” 
and are using it in all of their 
stories, amusement guides, or any- 


.| where that the name of Palace had 


formerly appeared in their col- 
umns. Public opinion has been 
arouséd over the “Greater Palace, 
and from present in 


from ‘ mer- | 


ON 


. 


more than 100 yards further. 


CAPTIONS 


Front, marquee and vertical sign of the Greater Palace, Dallas. 
Three of the hundred trucks which carried Greater Palace banners fer a full week. 
One ‘hundred of these cardboard taxi covers are used every week on the Greater Palace. 


This picture was made twenty minutes after the opening at 11 A. M., Saturday, January 12, with the 
theatre having only four hundred vacant seats. Before the house opened, the line ran down the street 


5. Two of these 3x 12 banners were used at each end of the two Dallas Oak Cliff viaducts for ten days. 
Over 25,000 cars cross each of these viaducts daily. 


SOLVES PASS 
“PROBLEM BY 
MAIL 


City Manager George T. Cruzen 
of Newburgh, N. Y., solves the pass 
problem by rigidly adhering to a 
corrected mailing list. 


“On the first of the month,” says 
Manager Cruzen, “we mail the cor- 
rect number to cover our obliga- 
tions on each advertising stand or 
location for the ensuing month. A 
corrected list is maintained in the 
office showing the name and loca- 
tion of every regularly posted bill- 
board, insert- or window card 
frames, ete 


“The advantages are numerous. 
By mail the correct person al- 
ways receives the passes. 


It takes the distribution away 
from the boys who put oyt the 
material. 


Lends more dignity and value to 
the courtesy. 


Saves time and embarrassment 
for our boys and the recipient 
each time a location is changed. 


Saves the Manager the annoy- 
ance of having to stop and sign 
passes a dozen times a month 
for advertising. 

Gives a positive check on who 
receives passes and the num- 
ber. 


“Our record at the box office 
proves that passes thus issued do 
not bounce back on you the first 
week—the average is maintained 
during the entire month. 


“Since the boys are not carrying 


dications it| passes they are not pressured for 


looks as if Publix has played an|extra favors. The plan has re- 


show house. 


ed | sce card in remodeling this favorite duced the number, and simplified 


our pass situation.” 
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“WHIRLING AROUND THE PUBLIX WHEEL” 


Revecteczssansen 


Mr. Floyd F. Smith has been temporarily assigned as manager at 
the Tivoli, Chattanooga, replacing Mr. Rogers. Mr. Rogers’ new assign- 
ment will be forthcoming within the next few days 


Chet Martin, formerly stage band leader at the Olympia Theatre, 
New Haven, has been assigned as leader to the Florida Theatre, Jack- 
sonville. 


Following is a list of our managers in our Buffalo theatres. Mr. 
V. R. MeFaul is city manager. Buffalo—William Brett; Hippodrome— 
George Mason; Century—J. E. Carr; North Park—George Walker; 
Kensington—R. Quinlivan; Bailey—Robert Murphy. 


Mr. E. Cummings is the manager of the Capitol, Cedar Rapids, and 
‘M. W. Gollner is the assistant. 


Because of the illness of Mr. Louis Lazar, manager at the Metro- 
politan, Boston, Mr. Stephen L. Barutio*has been assigned as acting 
manager until further notified. 


Mr. S. R. Abrams, formerly of the Empire, San Antonio, has been 
transferred to the Queen, Houston. Mr. M. Floyd, manager of the 
Queen, has been transferred to the Kirby, Houston. 


Mr. M. D. Coltn has been appointed manager of the Rialto Theatre, 
Denver. 


Eugene Curtis has been appointed advertising manager of the Hast- 
man Theatre, Rochester, N.Y. 


Dwight Brown will open as organist at the new Toledo Paramount . 


on Feb. 16th.- Willie Stahl will be Musical Director at the theatre. 
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ge try to get busy folks on the telephone. 


YOU HAVE THE 


MERCHANDISE 
SELLIT! 


Aublis 


The Official Voice of Publix 
Vol. Il 


te 


“Because of the present firm foundation and stability of the moving picture industry, as its 
number of specialized fields, our jobs are safe, and getting better, if we do them with all our heart n 
; SAM KATZ, President, Publix Theat 


PLUG THESE 
TWO NEW 
SONGS! 


Here are two new theme songs 
for Paramount pictures. They are 
“REDSKIN,” sung in the score of 
the picture of that name, published 
by Sam Fox Publishing Company, 
and “LOUISE,” sung by Maurice 
Chevalier in ‘Imnocents of Paris,” 
published by the Famous Music 
Corporation. 


REMEMBER—the importance of 


“leave no stone unturned to give Publix the 


high standing it holds in the world of theatres.” 
Publix @ Opinion 


Published by and for the Press Representatives and Managers of 


PUBLIX THEATRES CORPORATION 
SAM KATZ, President 
A. M. Borsrorn, Dr. Advertising Bens. H. Sterzxowicn, Editor 
J. Arsert Hinscn, Associate Editor 
Contents Strictly Confidential 


STAMPEDE YOUR TOWN! 


Towns, like people, often stagnate without realizing it. popularizing these, and other theme 
Maybe you are that way. Or maybe your townis. _ songs, far in advance of the arash 
In any event, the cure for the individual. is invariably eee ple sono a aoe 
physical exercise, which automatically stimulates the mind.|«poyona” came out and was 
And the same cure works for.a town, too. plugged a full month before the 

Physical exercise for a town is stimulation pleasantly and | showing of the picture which had 
easily administered—and is economically healthy, too, as Ma , esas deal to do with its popu- 
everyone who has anything to sell will agree. — 

Town stimulation requires leadership. mag oagy ge Prrswgpe in, org 

Someone has to start the ball rolling. Why not you? Sdenine ‘Wana: nee Hateaby oe — 

Visitors from rural districts, tewnfolk lured from their|to popularize music by slides, vic- 
homes onto the streets make for ideal business conditions, nt trolas in the ear ee A fienas 
only for your theatre but for your opposition theatres as well. | #ccompaniment-——instrumen 
For sactohaata: hotels, garages, restaurants and newspapers, eT et ke peace cee 
too. Crowds give the opportunity to advertise effectively with |in morning concerts or- non 
minimum sales resistance. Extra opportunities for advertising |chronous overtures, annou 
will be welcomed by all newspapers. name of song used on an easel on 

It should not be difficult for any showman to schedule his roe! pro Mee nog oars other 
Anniversary Week ; Come to This Town Week; THIS TOWN’S P 
WHOOPEE WEEK, and half a dozen other events, and sell a 
group of leading business men the idea of organized effort to 
create bi-monthly excitement in the business district. Properly 
executed, it means extra business for everybody. A dozen 
special events should be-scheduled every year in every town, 
no matter how large or small. Decorate the streets with gala 
pennants and bunting; string strands of criss-cross colored 
incandescents across the street intersections; organize a 
window shopping contest with worth-while prizes for the 
most solutions to window contests; organize a parade. 

Do these things and any others that occur to you every 
time you feel the need of stimulation for the town, and 
business will increase for everyone. Many towns have been 
doing it for years. In most cases the idea is supplied by the 
leading showman. The work is done by committees. The 
expense is shared by hundreds of firms and is nominal to 
each. Everybody makes money. And the whole town feels 
better for it. Even the politicians get into it and work hard 
for it, because it’s a great chance for them to patrioteer on 
committees that let them do a lot of work. 

Try it a few times. It will help your business and make you 
and your theatre the center of progressive ideas for your 
town. Start today on this idea. 


TELEPHONE ETIQUETTE 


“Who’s Calling, Please?” 

Here’s some more about that telephonic pain in the neck we 
all suffer from when we telephone. 

A few weeks ago PUBLIX OPINION grouched about it, 
and suggested a more polite way out of what is invariably 
an embarrassing moment. 

Now, Miss Jeanette Mendelson, the efficient and pleasant 
little secretary in the Publix Music Department, comes 
forward with a good suggestion. 

When you telephone, just say: “Hello, this is Joe Doakes 
calling for Mr. Elmer Gazizziz!” Or whatever the name 
happens to be. 

Then if Mr. Gazizziz wants to give you the “run-around” 
it’s*easy but not insulting. And if he wants to talk he can 
do so without making you storm as you wonder whether or 
not he thinks you’re important enough to talk to you. 

Until someone suggests something better, let’s follow Miss 
Mendelson’s suggestion by announcing ourselves first when 


fl COME 


IN AGAIN! 


Mickey Finn claims that 
one of our theatres is so 
eager to register maximum 
box-office grosses that when 
the can of film containing the 
show failed to arrive recently, 
all the handsome ushers went 
out calling on the town folk 
and sold them the idea of 
paying to come to the theatre 
anyway, just to rest their 
eyes, ears, nose, throat, feet, 
hips and livers, lights, and 
lungs, amid the luxury, 
beauty and refinements of a 
Publix theatre. 

“This proves,” says Mickey, 
“that we pay too much at- 
tention to our shows, We 
don’t need shows. Our the- 
atres offer our customers 
healthful ozone that is more 
hygienie than that manufac- 
tured’ even by God—since we 
take the raw product and 
wash, dry, perfume, heat and 
sterilize a new supply of it 
every sixty-one seconds with 
our ventilating plants. 

“The chairs one sits in for 
the change out of a buck, are 
so comfortable they’d make 
a bishop out of a bolshevik— 
and the service and attention 
a customer gets makes him 
so happy before he sits down 
to see the show that he’s 
ready to turn around and go 
home, pausing merely long 
enough to pitch his coin into 
the box office and yell, ‘Thank 
your’ 

“And the. architectural 
‘splendors are so magnificent 
that the delusions of gran- 
deur that only a tyrant king 
or a Chicago racketeer could 
have, are possible even to 
the , most insignificant per- 
son, 
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FLORIDA THEATRE MAI 


Kettlet—Soutnd.iccivencncccumnunu. By Ben 
Are nd. peers «Ys 


Paramount—Sound..........00.0..... 
Beaux Arts—Sound................. 


FILE THIS! IT WILL HELP PLAN PR 


Watch Publix Opinion for this service in every 


well as i 


ee 
areal 
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trade papers for it, too! 


LENGTH OF FEATURE 


Old Arizona—l4 reels (sync.).... 
Capt. Lash—6 reels (sync.)....-.. 
Loop the Loop—7 reels (sync.)... 
Fiying Fleet—11 reels (non-synec.)...... 
Redskin—9 reels (sync.)...+..+4+> Paramount — 
The Kid’s Clever reels (non-sync.).. a 
Million Dollar Collar—6 reels (sync.).W 

Wolf of Wall Street—8 reels (sync.).... Re 
Fancy Baggage—S reels (SY RC.) + 5 ose 
The Dummy—6 reels (sync.)....-. 

Strange Cargo-—-8 reels (sync.)........+ Pathe 6 


LENGTH OF TALKING SHORTS 


PARAMOUNT ia 

Interference Trailer 64 icc cccsvessedesocdosie : 
& Bied tee Hana. .c66 Avacwedsdiercaaens caseen y 
Bride's Relations vinci vcnereincnecvoawesbeun ; 
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Melancholy e 
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Ama Chane icteke lt cn0e cies asee 
MAdieo PeadbOGy oavsccles vindecececeehaaetsien 
Gleradorf Sisters -.6.coicsennncs cebavevese ene 
ed ee HMuatiig ccc cient ci cs cilasasenee 
HightlowbrowW, ...6vcckctctebe cbMbed ea cedee ean 
If Men Played Cards as Women Do........,. 
Schubert's 
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WARNER BROS. VITAPHONE 
The Woreigeedk.. oc sss voeen caevsescen ane 
Kramer and Boyle 


Dati Watweee.s24< css 4s 00 Cees baw as Cae 
Movietone News No. 138A... 6.5 .c6cecseeccnvet 
Movietone News No. 13B.......ccccscesseves 


manent: EGe tt. sina Cin ce cos doce eee pekake 


What a Night for Spoonin 
, Baby, 't We Get Alas 
CORLIORIONS | iis oc bes Vil evepearidavaleonnnen 


Bernardéd De Peed. is. ics win saees dveencukan 
Gus Edwards’ Song Review... ........0c0008 
"ERS DOOGTS oss i's bad.6 oc cdcn edn bcbeeeweee 
PATHE 
Pathe Mews (RCA iy. « icwi-cdsdneng cee 
New Sound No, Bivvivededsiccteivacscbede 
COMING «5 vive ceed vee cesvaea aware (sie 
EDUCATIONAL 
The Bride's Relation (R.C.A.).........s0c6 F 


No mvyese Today ....<..ccecacus i uae vee 
Ko Boe Beats Time. .... sus éiawee een 


Reduced Weights... i...cissececdaeeun eS 
Sunday tn New. York... 6s. ae eeeeen 
PATHE 
VPasteis of France, 05 0kes sch dsweneewn 
U. FA, 
Delle Magolh ss ioc. i vein’ danas eee see 


WEST PALM BEACH ~— 
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Garden—Silent Pictures... coum My 


Oakley—Silent Pictures..............Richmi 


